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INTRODUCTION
OBJECTIVES OF  THE REVIEW
This Good Pitch Review is guided by two main objectives: self-
assessment and knowledge-sharing. As it is a platform that aims 
to drive positive change in society through socially-conscious 
cinema, it becomes imperative to assess progress using the 
metric of empowerment. The report takes stock of all the 
connections and coalitions forged during the cycle, and notes the 
ways in which they’ve added to the force of the narratives. This 
report will help strengthen current partnerships and inform future 
strategies. As a public document, it will serve as a reference guide 
for anyone looking to work in the domain of art for impact.

METHODOLOGY
The evaluation draws its data 
and information primarily from 
a self-assessment approach 
towards the process as a whole, an 
audience survey and the nature of 
collaborations achieved.
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THE GLOBAL
GOOD PITCH 
PHILOSOPHY

In 2008, Good Pitch was conceived as a global 
program. It was initiated by Doc Society, in 
partnership with Sundance Documentary Film 
Institute and the Ford Foundation, thereby bringing 
together the powerful combination of change-
making and media-making.

The format convenes filmmakers with 
changemakers around urgent issues to 
catalyse coalitions and create campaigns for 
social good. Good Pitch Local events support 
the creation of innovative local media that can 
galvanize communities and create action  
and impact. 
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40 32+ 5137
1300+

100

1600+

GOOD PITCH 
PROGRAMS 
IN 15 COUNTRIES 
SINCE 2007

MILLION RAISED 
FOR FILMS  
& IMPACT 
CAMPAIGNS

FILMS BEING
USED IN SOCIAL  
JUSTICE CAMPAIGNS

FESTIVAL 
AWARDS &
INDUSTRY
ACCOLADES

ACTIVE 
PARTNERSHIPS
DIRECTLY 
OUT OF GOOD 
PITCH EVENTS

PARTICIPATING 
ORGANISATIONS

GOOD PITCH FILMS INCLUDE: 
 
Academy Award-winning ‘Citizenfour’,  
 
Academy Award nominees ‘Virunga’, ‘The Square’,  
‘Hell & Back Again’ and ‘Dirty Wars’.  
 
Other titles include ‘Hooligan Sparrow’, ‘Chasing Coral’,  
‘Hale County’, ‘The Yes Men Fix The World’, ‘The Look of 
Silence’, ‘Whose Streets?’ and ‘Pussy Riot’
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DOC SOCIETY
Formerly called Brit Doc, Doc Society is a nonprofit, founded in 2005. Based 
in London and New York, it is committed to enabling great documentaries, 
and connecting them to audiences that matter. They support the global 
community of independent filmmakers with the singular ambition to help 
grow a more sustainable and robust ecosystem for independent journalism 
and documentary film.
 
Why? Because they believe that great documentary journalism enriches the 
lives of individuals and is an essential part of a healthy democracy. This is 
media, which has a unique ability to engage and connect people, transform 
communities and improve societies.
 

They do this by supporting individual works of landmark journalism through their flagship 
programs, Good Pitch India and Good Pitch Local. They also work to connect the best 
independent storytellers to relevant NGOs, foundations, philanthropists, brands, and 
media around leading social issues, helping to forge coalitions and campaigns that are 
good for all these partners.
 
Following a model of radical collaboration, they work to empower cultural organisations, 
to build their capacity and increase the sustainability and ambition of the documentary 
community nationally. 
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$9,997,600 

347 10
64,013

GRANTED TO FILMMAKERS GLOBALLY

FILMS GRANTED OSCAR NOMINATIONS 

USERS OF THE IMPACT FIELD GUIDE

Through several properties, such as the 
Doc Impact Award, the Doc Academy, 
Something Real, Impact Field Guide, 
Climate Story Lab,  their funds, their films, 
and of course, Good Pitch, Doc Society 
has built an ecosystem and legacy of 
creating socially relevant documentaries. 

Each cycle, a new group of 4-6 documentary filmmakers is 
selected to take part. These are exceptional storytellers and 
independent journalists, capturing urgent global issues, who 
are all working with feature-length documentary film. Over a 
year, the film teams receive creative mentorship and are trained 
in intensive impact labs to help develop their film, devise their 
impact strategy, and identify potential partners. The result 
of this training are razor-sharp pitches and trailers and an 
understanding of partnerships for impact that are presented to 
a curated audience and panelists on the Good Pitch event day.
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INDIAN 
DOCUMENTARY 
FOUNDATION

HISTORY
The Indian Documentary Foundation (IDF) is a 
not-for-profit organisation established in 2011 
by advertising professional Sophy VSivaraman 
and actor, Jaaved Jaaferi, for the impact of 
nonfiction films/ media in India and about 
India. It is committed to grow the documentary 
climate of India and establish an environment 
that will educate and inspire people to support 
films for change. They  are the leaders in 
introducing the documentary film to the story 
of change in the country and believe that art 
inspires and motivates action. 
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BACKGROUND
Having founded the Indian Documentary Foundation, Sophy 
VSivaraman, has been something of a pioneer in the realm of 
documentaries for impact in India. Through IDF, she has helped 
foster the #filmsforchange movement, which encourages and 
amplifies independent cinema that addresses social messages.

With IDF’s goals similarly aligned with the global Good Pitch 
program, a partnership was a natural consequence. In 2014, 
a pilot of the format was launched in India within the well-
known annual film festival, MIFF (Mumbai International Film 
Festival), organised by the Films Division which is the largest 
documentary festival in India. It became the first successful 
edition of Good Pitch in India. 

OTHER PROJECTS & COLLABORATIONS
In addition to being the Indian hosts for Good Pitch, the Indian 
Documentary Foundation actively and consistently engages with 
the documentary community in various capacities and through 
various projects. Through mentorships, workshops, fund activation, 
and association with organisations like the International Film 
Festival of Kerala (IFFK), MAMI, IICSR, and the Sankalp Awards. 
  
 
 

IDF’S SCOPE OF WORK 

Mentorship | Collaboration | Workshops | Training | Networking |  

Activism | New Media | Consultation | Strategy | Outreach
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PAST EDITIONS
OF GOOD PITCH IN 
INDIA: AN OVERVIEW
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GOOD PITCH  INDIA 2014
 

 17 NOT REQUIRED        
 INDIANS 
Seventeen Indians are 
sentenced to death for 
a singular murder in 
the UAE. But for their 
families who believed 
in their innocence and 
sought justice, they 
would have ended 
up like statistics. The 
film traces the fight of 
these families to get 
local media and human 
rights organisations 
to pressurise both 
governments for a fair 
trial. The film reveals 
the travail of migrants 
who struggle to survive 
between government 
corruption and public 
apathy. 

 BORDER WITHIN BORDER
Abandoned by the states, Kofur (42), an 
illiterate brick-maker, doesn’t belong to any 
nation. Both India and Bangladesh deny 
him an identity and the most fundamental 
human right of citizenship. The film probes 
the question of citizenship, nationality and 
belonging - a debate that is more pressing 
now than ever.  

 

 ROOTING FOR ROONA
A film that fights for the health of the Indian 
child and captures the incredible story of 
baby Roona Begum, a one and a half year 
old girl born in a tiny village in the state of 
Tripura. She suffers from hydrocephalus, a 
birth defect caused by a build-up of fluid in 
the brain leading to massive swelling of  
the head. 
 

 DRIVING WITH SELVI
‘Driving with Selvi’ chronicles the life 
of Selvi, who was forced to marry at 
14, only to find herself in a violent and 
abusive marriage. One day in deep 
despair she escapes with the intent of 
throwing herself under a bus. Instead 
she gets on the bus, choosing to live, 
and goes on to become South India’s 
first female taxi driver. 
 

 LOVE COMMANDOS
The Love Commandos - a citizen activist 
group - use guerrilla tactics to rescue 
young women from being murdered by 
their families and help them marry the 
men they truly love. What started as 
a group of friends wanting to protect 
young lovers is rapidly becoming a 
national movement. 

 FIREFLIES IN THE ABYSS 
This film tells the story of 10-year-
old Sooraj, who works in a ‘rat-hole’. 
The ‘rat-hole’ mines in the Jaintia Hills 
(North-east India) are narrow strips 
of coal deposits requiring children to 
descend down steep, sheer chutes and 
burrow into narrow horizontal tunnels 
to scratch coal out of hard rock.

2

09



28 25 24

18
Applications 
recieved

Organisations 
represented

No. of 
pledges 

Pledgers

Migrant Labour 

Child Labour 

Gender 

Inequality
 
Human Rights
Abuse 

Health 

Education

NGOs 

Distributors 

Media
 
Lawyers

Filmmakers 

Bureaucrats 

Philanthropists 

Business leaders 

Social activists 

Social entrepreneurs 

SOCIAL ISSUES 
REPRESENTED

PROFILE OF 
REPRESENTATIVE 
ORGANISTATIONS

6

90

80%

Chosen 
projects

Participants at  
the forum 

Attendees felt 
Good Pitch was 
a strong medium 
for creating 
awareness 

AWARENESS 
IMPACT
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GOOD PITCH INDIA 2018
The four selected films for the second 
Indian edition of Good Pitch were 
  

 WRITING WITH FIRE
In one of the most socially oppressive 
and patriarchal states of India, emerges 
‘Khabar Lahariya’. Meera leads the move 
to magnify the paper’s impact with an 
audacious decision - to transform it 
from a print to a digital news agency. 
Working in media dark villages, mocked 
and discouraged, this is the story of a 
unique journalistic movement in building 
what will be the world’s first digital news 
agency run entirely by rural women.

 CLIMBING UPHILL
A Marathi speaking 
middle class family, the 
Patils live in Mumbai, 
India. Suresh (53) is a 
lawyer; Archana (45) a 
homemaker and Rashmi 
(20) is their happy-
go-lucky daughter. 
Although hearing and 
speech impaired, she 
is a classical dancer 
and designs jewelry. In 
the center of the Patil 
family is Jatin (18), who 
has autism. 

 HER SONG
Her Song tells 
the story of three 
women from one of 
the lowest castes in 
India: the Banchara. 
Because of the intense 
prejudice this caste 
experiences, the men 
cannot find work. 
So for generations, 
the women and girls 
have prostituted 
themselves, often 
starting as young as 
10 years old. 

 FROM THE SHADOWS
Every other home has a 
girl child missing in the 
village. A well known 
photographer journeys 
into the Sunderbans. 
Helped by two village 
girls they uncover 
a trail of intriguing 
clues to reveal the 
subcontinent’s darkest 
secret…  
 
*Formerly #MissingGirls

 
 

11
212

Nations 
represented

Pledges

Women’s empowerment 

Safety of girl children 

Human trafficking

Ethical journalism and  
freedom of expression

Mental health and disability 

Caste-based discrimination 

SOCIAL ISSUES 
REPRESENTED

NGOs 

Foundations 

Business leaders
 
Broadcasters

Philanthropists 

Tech companies 

Social 

entrepreneurs 

Brands

Media

PROFILE OF 
REPRESENTATIVE 
ORGANISTATIONS

84 Pledgers

*

147

234 134

4
Applications
recieved

Attendees Organisations 
represented

Projects 
chosen 
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SECTION STATS 

  129 198
Proposals
recieved

Attendees

GOOD PITCH LOCAL
KARNATAKA 

Good Pitch Karnataka was a day-long 
networking event showcasing short-
form non-fiction media projects that 
are deeply relevant to Karnataka and 
its people. The Local format is highly 
flexible as it allows not only filmmakers, 
but also professionals from the social 
sector to pitch with any kind of media 
material to support their cause, and not 
necessarily a documentary. 
 
It was an opportunity for organisations 
to make a radical creative collaboration 
with mediamakers and changemakers 
within their communities and usher in 
an impactful change. A local version 
works at the state, town and city level 
of engagement with a new resolve to 
bridge divides and make new alliances 
that are open to all possibilities. Bold, 
new collaborations based on shared 
values. Where national politics has 
divided, we believe that local stories can 
reunite.  
 
Through Good Pitch Karnataka, we 
connected local mediamakers with 
local funders, local changemakers, local 
lawyers, local educators, local policy 
makers and local media to shape the 
short films and audience engagement 
strategies that can galvanise their 
communities. 

SECTION 
STATS & TABLES

PROJECTS & THEMES
Number of projects selected & 
pitched (classified as under)

Activist-led pitches 3

Civil-society & organisation led pitches

I Never Ask for It 
Violence against Women and  
women’s safety 

Ten Fold Transgender Rights 

Tale of a River Environment

Clean Toilets in schools Girl child welfare 

Reimagining Handloom for Karnataka Cottage industry and Heritage 

Mediamaker-led pitches

Her Stories Women’s Empowerment 

David and Goliath in Uppinabetagiri Agriculture

Transform-uru Sustainable cities 

One Battle Won, Many to Conquer LGBTQIA+ Rights

Driving with Selvi Women’s Empowerment 

Equity on Streets Sustainable transport 

Jack Journeys Food Security

Kanoonima Jothege Legal Awareness

Vegan Karnataka! Animal agriculture 

End Manual Scavenging Casteism, human rights 

15

8

4

12



GOOD PITCH 
INDIA 2020: 
AN OVERVIEW

EXISTING FRAMEWORKS
The two editions of Good Pitch India have sensitized audiences to the potential of documentary 
film in creating social change, and the importance of supporting and uplifting the medium. 
Attendees and participants rated their experience as excellent, with the majority of panelists 
reporting that Good Pitch was a key event for connecting filmmakers to various organisations 
and funders. The participants also experienced a change in their perception and understanding 
of documentary films as powerful tools to campaign for change.  
 
 
Along with some existing audience awareness, the Good Pitch India team had the benefit of 
core team experience. Some members of the team, having worked on the previous editions of 
Good Pitch India, knew the roadmap to the event well, leading to a comparatively smoother 
execution. Further, some former partners, funders, friends and allies readily came back on board 
to support the third edition, despite a two-year gap in the national program cycle. With these 
frameworks in place, Good Pitch India was set to organise its third successful edition. 
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To raise awareness of the social potential 
of documentary films.

To develop and embolden plurality of voices 
that propagate the key issues of our time, 
especially those voices that rarely have 
access to media and the wider audiences. 

To train the filmmakers to plan strategic 
outreach campaigns, targeting the right 
partners and the right audiences.

To bring forth the urgency of the social 
messages depicted in the films through a 
successful press and media campaign. 

To bring together some of the best 
documentary film-makers in India with 
potential funders.

To bring to the table a range of organisations 
and people who can amplify the message 
of these films, and to connect them to key 
audiences for creating a dialogue among 
communities on crucial issues.

To further develop the message and the 
conversation around documentary film, that 
it needs continued, long-term support  
in India. 

To influence the global development 
discourse by informing policy action and 
public sector involvement.

To create lasting partnerships and strengthen 
collaborations between the private and public 
sectors.

To create a queer & 
disability-friendly and a 
carbon-neutral platform.

GOOD PITCH 2020 OBJECTIVES
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PROCESS
OPEN CALL
An open call was made in April 2019 to documentary filmmakers, 
who have made or are making films about India’s urgent social 
issues. Call for entries was made via film festivals, forums, 
academies and previous Good Pitch India databases, resulting in 
an outreach of 60,000 people in the independent film fraternity.  

500+ 6 200+ 256
Individuals received 
the Applications 
Link & Graphic on 
Whatsapp 

Whatsapp groups 
totalling 400+ 
participants 
received the 
applications call 

Individuals 
tagged on 
Facebook 
post

Followers on 
Instagram and 
individual shares  
by GPI team 

Indian Documentary Foundation 
Database - 905+ email ids of 
people and offices 

The Facebook post announcing 
Good Pitch India applications call 
out  received 95+ shares 

22+ people individually messaged 
on Facebook by the outreach team 
(including people whose names  
were commented on our post)

Bhavna Somaiya shared call 
post on her Instagram feed 
with her 51,000+ followers 

The call for applications 
was open till the end of 
May 2019, and a total of 
129 entries were received. 

16



JURY PROFILE
The selection process was conducted through  
June 2019 by an independent jury members.  
 

SELECTION CRITERIA
The final selection of six projects  
was made by and announced 
in July 2019 on the basis of 
their creativity, socially relevant 
themes and efficacy  
of messaging. 

THE BIG SIX
From the 219 entries received, 
only six films made the cut and 
were selected to be part of the 
Good Pitch India 2020 program. 

CORAL WOMAN  DARE TO DREAM  DHARAVI  METAMORPHOSIS  EXIT  PIANO FINGERS 
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SELECTION OF TEAM
As with all social sector programs that operate on annual grants, the Indian 
Documentary Foundation ropes in a fresh team for each program cycle. 

Key appointments to create a 
team of impact directors who 
not only worked extensively 
on outreach but also research 
from August 2019 onwards. 
The desired profile for this 
key position is multifaceted 
and one with wide and varied 
experience.
 
An impact director’s key 
responsibilities are:

RESEARCH: 
 Identify relevant organisations and entities to invite to Good Pitch 
India based on the work they do, and how it relates to our selected 
projects.

COMMUNICATIONS:
Invite people to the event as audience or panelists – via mail, phone, 
or personally. 
 
Manage the audience list and ensure all audience members have 
updated their data on the GPI site (or update it on their behalf, as 
required) 

Attend networking and other events in order to share details about 
Good Pitch India and invite appropriate organisations.Research 20%

Communications 80%

IMPACT DIRECTORS

18



OUTREACH DIRECTOR - CANDIDATE PROFILE
 
Excellent oral and written communication skills  
in English
 
Passion for social impact 

At least 3-7 years of previous work experience, 
including some experience in the social sector and 
ideally also in the private sector 

Evidence of being a doer- high degree of performance 
and self- accountability 

Strong interpersonal communication skills 

Ability to pay close attention to the details that make 
the difference between doing a good job and doing a 
great one 

Ability to take initiative and do what needs to be done 
to complete the task at hand 

Ability to not just multitask, but even enjoy working on 
different aspects of the work 

IT skills: Good knowledge of MS Office, virtual 
communication systems, common cloud software 

Proactive problem solving  

You are comfortable bringing your whole self to work

The program manager is another vital pillar of the 
program, who holds together all administrative, 
communicative and performative aspects of the 
project. The key responsibilities of this multitasking 
profile include:

Communications 60%

HR Process & Management 40%

COMMUNICATIONS
Write mails and proposals to possible 
collaborators pitching the ideas of Good 
Pitch, either for a marketing alliance or a 
panelist presence

Manage and coordinate Good Pitch India’s 
communication, in terms of social media, PR 
(including press releases as required) – in 
coordination with PR and Social media team

Meet with prospective Panelists and 
Audience invitees and answer their 
questions about the program in India

Attend networking and other events 
in order to represent Good Pitch India 
and build different types of strategic 
partnerships with other organisations

PROGRAM MANAGER
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HR PROCESSES & MANAGEMENT
Ensure all team members are filling in 
work log as per HR requirements

Oversee compliances, as per 
requirements

Track progress of the project, in terms 
of outreach done (through mails), and 
confirmed panelists

Support the execution of workshops 
through coordination within the team

Organise logistics and coordinate as 
required towards final event

PROGRAM MANAGER - CANDIDATE PROFILE
Graduate degree or above (any field)

Excellent oral and written communication skills in English

Passion for social impact

At least 3-5 years of previous work experience, including 
some experience in the social sector and ideally also in 
the private sector

Evidence of being a doer – high degree of performance 
and self accountability

Strong interpersonal communication and multitasking 
skills

Ability to pay close attention to the details that make the 
difference between doing a good job and doing a  
great one

Ability to take initiative and do what needs to be done to 
complete the task at hand

PREFERRED EXPERIENCE
International experience outside of 
India, for work and/or study

IT skills: Good knowledge of MS 
Office, virtual communication systems, 
common cloud software 

Another constant through the program cycle is an accounting head, 
who, along with the core team, helped organise two minor events, 
that included the first impact workshop in August 2019, and a day-
long screening + networking event as part of the Sankalp forum in  
November 2019.

Core team expanded in the last three months leading up to the 
event with event production, logistics, and project assistance 
personnel coming. A media outreach and general communications 
associate was also brought in at this stage, – totalling to a 
headcount of eight members.

OTHERS
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The moderator plays a vital role at any Good Pitch forum. They not 
only host all sessions of the program but are also instrumental in 
encouraging and facilitating connections. Profiled people from the media 
& entertainment and social sectors are usually chosen to moderate the 
forum, for they bring with them the necessary domain experience. In 
the past, Good Pitch India (2018) has been moderated by renowned 
filmmaker, Kiran Rao, who is also known for her work in the social 
sector through the Paani Foundation. Good Pitch Local (Karnataka) was 
moderated by actor and corporate life skills coach, Faredon Bhujwala, 
who has worked in various facilitation roles with both corporates and 
non-profits. 

For the 2020 edition, Good Pitch India was moderated by  
the known Indian actor, Kitu Gidwani, who added a dash of 
fun and glamour to the serious collaborative nature of a  
Good Pitch forum.

GOOD PITCH INDIA MODERATOR
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OUTREACH & 
NETWORKING

WORKING OUTREAC



SANKALP EVENT
 The 11th edition of the Sankalp Global Summit took place on November 26 & 27, 2019 in Mumbai 
and Good Pitch India’s representatives were present throughout both days. The forum, which 
saw an impressive attendance of 1000+ delegates from 70 countries, served as an important 
networking space for the Good Pitch India team. The team met with social entrepreneurs 
across sectors and invited many to be a part of the Good Pitch 2020 program. We recognise 
that entrepreneurial energy is imperative to drive innovative changes in social issues. The team 
mentored 16 social entrepreneurs to their pitches for investment 

Further, the team organised a screening of the GPI 2020 film, ‘Coral Woman’ by director, Priya 
Thuvassery, for the delegates of Sankalp. The choice of film was relevant to them because it 
married two important social issues viz. Women’s leadership and environment protection. It 
helped the delegates understand how social entrepreneurship models may be pushed forward 
with powerful storytelling.
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IMPACT OF SANKALP COLLABORATION 
GPI’s association with Sankalp, an inclusive forum itself, added the dimension of 
equity to our work. Their introduction of 8 new panels centered on gender this year, 
that ranged from energy access for rural women, to women investing in women, 
resonated with our focus on gender balance, women’s empowerment  
and leadership.
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OUTREACH & NETWORKING
 Outreach and guest curation are the keys to the success of any Good 
Pitch program. Tailor-made delegations that can cater in innovative and 
creative ways to the impact goals of the chosen films determine the 
effectiveness of a program cycle. The outreach team, then, is the vital 
piece of the larger Good Pitch picture. 

Good Pitch India 2020 had two Outreach/Impact Directors, who came 
from different professional backgrounds and brought with them a 
variegated network. Richa Vashishta, a mental health professional and a 
queer activist is adept in matters of gender activism. Sonia Parekh comes 
with a background in events and catalysing grassroots social campaigns.

PROFILE OF ATTENDEES AND PANELISTS 

These included professionals from the fields of medicine, researchers, 
heads of non-profit organisations, faith leaders, journalists, social media 
influencers, art organisations, heads of film festivals, investors and high net 
worth individuals, mainstream film industry productions houses, distributors, 
OTT platforms, environmentalists, social workers, and lawyers.

The event saw the participation of some of the best leaders in the social 
impact sector including, Netflix, WHO, Tata Trusts, Earth Day Network, 
Teach for India, Thomson Reuters Foundation, India Climate Collaborative, 
Azim Premji Philanthropic Initiatives, Godrej Culture Lab, SHEROES, and the 
CRISIL Foundation among others. In their respective capacities as pledgers, 
partners, and collaborators, these organisations fostered meaningful 
alliances that would help the six Good Pitch India films reach their highest 
potential and thereby create the greatest social impact.

NUMBER OF
ORGANISATIONS 
REACHED 
 
The outreach  
team reached out 
to 700+ events and 
organisations over a 
period of six months 
from which Good Pitch 
India’s final set of 
partners, panelists, and 
participants were drawn.
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TRAINING
TRAINING TRAINING



IMPACT LAB, SEPTEMBER 2019
A 3-day impact lab was facilitated by Beadie Finzi and Nicole Schaik from Doc Society. 
The intention of the impact lab was to bring together the film teams of the 6 chosen 
films for Good Pitch India 2020, the outreach team, and consultants on board to go 
over each of the films and emphasise on how each film can be used to maximise impact 
to bring about  
social change.

Topics that were explored included, the 
role of impact producers, distribution 
strategies, the power of a well-made film 
along with an optimal impact strategy 
with the help of several case studies. 

Doc Society mentors also gave the 
filmmakers valuable inputs and insights 
about their existing trailers. They were 
given ideas and tips on how to hone 
the trailers to suit their impact goals for 
maximum effectiveness.

Each day also included dedicated time 
slots towards brain-storming over each 
film’s impact goals which were further 
refined and set within fixed timelines. 
A close relationship was built with the 
film teams and Good Pitch teams who 
worked closely together for the rest of 
the program cycle.
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IMPACT LAB, SEPTEMBER 2019
A 3-day impact lab was facilitated by Beadie Finzi and Nicole Schaik from Doc Society. 
The intention of the impact lab was to bring together the film teams of the 6 chosen 
films for Good Pitch India 2020, the outreach team, and consultants on board to go 
over each of the films and emphasise on how each film can be used to maximise impact 
to bring about  
social change.

IMPACT LAB, MARCH 2020
As per the Good Pitch program format, a second 
Impact Lab was organized for the filmmakers and 
the moderator just ahead of the main event day. The 
intense 2-day workshop held on March 2 and 3, 2020 
was to help filmmakers perfect their pitches, thus 
presenting a strong case for their films and causes 
portrayed in the films.

The mentoring team consisted of Malinda Wink, Global 
Director, Doc Society; Sophy VSivaraman, CEO, IDF; 
Bina Paul, Artistic Director, IFFK; and others from 
the Good Pitch India 2020 team, including outreach 
directors, Richa Vashishta and Sonia Parekh and 
technical director Vishanth Kumar. The mentors fine-
tuned the pitches according to the panelists assigned 
to the films’ respective tables. 

The moderator, Kitu Gidwani, was also given a 
lowdown on the sequence and nuances of the event 
during the second Impact Lab.  
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    EVENT THE EVE
THE 
EVENT

FILMS 

IMPACT 

EVENT DAY 

 



DHARAVI
 

US-based filmmakers Smriti Mundhra and Jerry Henry, 
together with producer, Sonita Gale, find resonances with the 
story of Akku and Vicky from Dharavi, whose lives are not very 
dissimilar from the people living in the Bronx neighbourhoods 
of New York. Hard lives, densely populated urban living spaces 
and a love of Hip-Hop unite these lives. Akku and Vicky’s 
resolve to learn, teach and elevate Hip-Hop to a respectable 
art, and make better lives for themselves forms the crux of this 
documentary. The filmmakers hope to inspire many such Akkus 
and Vickys living the rough life in Dharavi. 
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FILM TEAM 
 
Smriti Mundhra (Director) 
Jerry Henry (Co-Director and 
Cinematographer) 
Sonita Gale (Producer)

FILM ASKS 
 
Production, Finance and Distribution Partners

Partners to host community screenings  
across India

Partners collaborating to build short-form content

Transcriber in the local dialect

Full-time local producer

30
PLEDGES 02 20 18 01

10 04 13 01 02

Fundraising 
Support

Capacity 
Building

Network 
Building/ 
Outreach

Financial  
Support

 
NGO

Startup/
Small Pvt. 
Org.

 
Corporate
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International

PLEDGE  
HIGHLIGHTS 
 

Showcasing the film to 
over 3 million children. 

A screening at the Vibrancy 
Festival in Oct. ‘20.

Offering a week-long digital 
program to the community. 

Integrating the 
film into visual 
arts curriculums at 
schools. Organizing film 

screenings in over  
2000 schools. 

Hosting a premier  
in Delhi. 

Creating film-related virtual 
reality and augmented 
experience content

Full funding for the 
education of 10 children 
from the Dharavi slums.

Offering professional 
mental health services and 
socio-emotional assistance 
for Dharavi’s youth.

Offering sponsorships and 
radio promotions for the 
cast of the documentary 
to share their story on air. 
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CORAL 
WOMAN

Director Priya Thuvassery documents the journey of a lone 
and unlikely eco-warrior, 50-year-old homemaker, Uma Mani. 
Uma’s deep concern for the marine pollution and the eroding 
corals along India’s coastline leads her to learn to scuba dive, 
understand the problems up close, and spread awareness about 
it through her paintings. Through the story of this unusual 
heroine, Thuvassery and impact producer, Anupama Mandloi, 
want to draw attention to an important issue related to  
climate change.

As a storyteller, I am very intrigued 
to share experiences and stories I 
encounter through a gender lens.  
All my films, be they about
environment, sexuality or land 
rights, are keen to tell it from a 
woman’s perspective and as for my 
politics, I prefer a women’s crew to 
tell that story. 
 
Priya Thuvassery,  
Director, Coral Woman
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FILM TEAM 
 
Priya Thuvassery (Director) 
Anupama Mandloi (Producer)

FILM ASKS 
 
Funds for a travelling cinema along the coast

Funds to commission artists to create 
installations 

Partners for building the website

3 lakh rupees for 50 digital toolkits

Proposal partners for a Hope Spot at  
the Gulf of Mannar Coast

Mapping sewage content wherever the river  
tributaries reach the ocean
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PLEDGE 
HIGHLIGHTS 
 

Creating an illustrated 
book for kids on corals.

Filing any necessary petitions 
before the National Green 
Tribunal pro-bono.

Launching a nationwide 
interactive campaign on the 
importance of coral reefs

Cash contributions 
of 4 lakh rupees. 

Showcasing this film to 1 
lakh poor families across 
the entire country.

Building a website for  
the project.

Organising screenings 
in 11,000 schools and 
colleges

Providing an education 
curriculum for textbooks 
on environmental 
education.

Translating and dubbing 
the film into other regional 
Indian languages.

Creating virtual reality 
content and augmented 
experiences as part of the 
educational tool-kit.
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EXIT
Director Sumira Roy trains her lenses on a highly neglected 
area of modern lives – geriatric care – in her film, ‘Exit’. Her 
protagonists are the octogenarian couple, the Lavates, who 
have petitioned to the Supreme Court to be granted the right 
to die (together) with dignity. Roy’s film puts into glaring focus 
the emptiness of their lives, and the lives of many such other 
old people who have little value or purpose in our society. The 
film hopes to sensitise people, especially the young, to the 
sadness and vacuum of the lives of the aged, so they may find 
more ways to empathise and engage with them.

My passion lies in telling intimate, 
personal stories that hold a mirror 
to ourselves, our social constructs, 
our fears, our dreams, our sense of 
justice. In engaging with audiences 
in reflective and sensitive ways.
 
Sumira Roy,  
Director, Exit 
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FILM TEAM: 
 
Sumira Roy (Producer and Director)

FILM ASKS: 
 
Distribution/Outreach/Strategic Partners

Website for the elderly to share their 
experiences

10-lakhs for post-production
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PLEDGE 
HIGHLIGHTS: 
 

Showcasing trailer to 12,000 
people and hosting a crowd-
funding campaign.

Kick-starting a crowd-
funding campaign aiming 
to generate INR 2.5 lakhs. 

Organizing film 
screening in over 100 
institutions over a year.

Cover story on film in 
India’s pioneering mag 
for senior citizens.

Building a website for  
the project. 

Hosting a supporting event 
on The International Day of 
Old Persons.

Partnering with 
restaurants to showcase 
the culinary legacies of 
the elderly. 

Building a sensitive legal 
framework related to the right to 
die with dignity.

Cash contributions of  
INR 1 lakh rupees. 

ABHISHEK DEY
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PIANO 
FINGERS

Filmmaker Megha Bhaduri, who is also the protagonist of 
‘Piano Fingers’, documents the uncertainty and devastation of 
a life to be lived with rare, incurable genetic diseases. The case 
in point here is Huntington’s Disease, also symptomatically 
called ‘Piano Fingers’, something Megha has inherited from 
her father. The film draws attention to the degenerating lives 
and relationships, resultant hardships, crippling isolation, and 
‘genetic discrimination’ often faced by people like her who 
suffer from such rare ailments.
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FILM TEAM: 
 
Megha Bhaduri (Director) 
Naomi Shah (Impact Producer)

FILM ASKS: 
 
Create a toolkit for medical practitioners 
students to accompany the film

15 lakh rupees for the toolkit

Legal counsel for people facing discrimination  
because of Huntington Disease 

45 lakh rupees for film completion 
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PLEDGE 
HIGHLIGHTS: 

Sign language interpreter  
for any film-related events.

Cash contribution of  
10 lakhs.

An animated 
storybook for 
kids to explain 
Huntington’s 
Disease and 
help understand 
the changes 
their affected 
parents might 
be going 
through.

A directory of professionals for 
families affected by Huntington’s 
Disease.

Pitching of the film at a 
TedX conference in IIT 
Kharagpur. 

Incorporating patients’ 
POVs into research 
around genetic diseases.

Advocating for claim 
entitlements from the govt. for 
Huntington’s Disease patients.

Offering free genetic 
counseling for the 
next six months to 
anybody struggling with 
Huntington’s disease.

Offering pro bono legal services 
to challenge systemic issues 
around genetic testing and 
discrimination.

Offering support, expertise, 
resources in creating a toolkit 
for medics and students 
to simplify communication 
between doctors and patients.
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DARE  TO 
DREAM

This film features a young protagonist from the socially backward 
Rebari community of Rajasthan. Despite being married off as 
a child, a resolute Ganeshi finishes her education and becomes 
a school teacher. As a first, she becomes a role model for her 
community, inspires many girls of the community and shows them 
how they can ‘dare to dream’. Director Ranu Ghosh captures this 
story of determination in rural Rajasthan, hoping to trigger a wave 
of social and policy changes that will give many more girls from 
rural India an opportunity to get education and a better life.

My film delves into social problems 
entrenched deep within the 
psyche and social practices in 
conservative communities in India 
and the nonconforming voices 
from the youth rising from those 
communities. 
 
Ranu Ghosh,  
Director, Dare to Dream
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FILM TEAM: 
 
Ranu Ghosh (Director, Producer and Cinematographer) 

FILM ASKS: 
 
15 lakhs for post-production

Distributor Broadcaster

Impact Producer

A digital learning platform and provisions for 
girls hostels in the nearest district town

Community screening partners

Ganeshi to be a panchayat member in the  
Rebari community
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PLEDGE 
HIGHLIGHTS: 
 Organizing film screenings 

in 10 states, to over 15,000 
young adults.

Online fundraiser hosted 
on an app with a network 
of over 16 million women.

Using the film as 
a tool in training 
2000 high 
impact leaders 
on gender 
justice. 

Organizing an online fundraiser 
hosted on an app with a network 
of over 16 million women. 

Showcasing the film in 
over 5,000 slums. 

Live AMA session with 
filmmaker on a women-only 
social network platform.

Proposing to build a girls hostel 
in Ganeshi’s village. 

Offering a mentorship 
program in leadership 
to the protagonist 
(Ganeshi). 

Building a digital lab, and a 
course in Digital Skills for Social 
Entrepreneurship offered to 
every young adult in the village.

Organizing a campaign across 
UP, Rajasthan and Maharashtra 
to amplify voices of teens (17-
19) and their experiences of 
early marriage and education.
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METAMORPHOSIS
Against the backdrop of the problematic 
Transgender Persons Act 2019, director Sankha 
(Sankhajit Biswas) captures a real life story of a 
transgender person in his film, ‘Metamorphosis’. 
The journey of the protagonist, Sudeb, through 
an SRS or Sex Reassignment Surgery forms the 
main narrative of the film, even as it focuses 
on the psychosocial implications of such a life-
altering procedure. The matter of trans rights, 
inclusion and empowerment come across 
powerfully in this project by Sankha  
and producer, Soumya Mukhopadhyay.

Making documentaries helps me to expand the 
borders of my limited understanding of people as 
an individual and society as a whole. I would like to 
transmit that knowledge to a wider audience through 
my films so that they come forward to build a more 
tolerant, just and inclusive society in this troubled 
time of ours. 
 
Sankha,  
Director, Metamorphosis
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FILM TEAM: 
 
Sankhajit Biswas (Director) 
Soumya Mukhopadhyay (Producer) 27
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PLEDGE 
HIGHLIGHTS: 
 

Organizing a minimum of 25 
film screening for medical 
professionals. 

Featuring the film on the 
only LGBTQ radio show in 
India. 

Funding the web 
platform.

Including film in campaign 
amongst churches for queer 
inclusion and acceptance.

Developing an educational 
toolkit on gender for medics.

Offering counseling 
resources about pre and 
post transition stages. 

Writing and filing petitions 
for trans rights probono.

Designing the entire 
publicity campaign for 
the film. 

Creating music and offering 
vocals to accompany the 
film.

Creating company policy 
insisting on the use of 
pronouns.

FILM ASKS: 
 
15 lakhs for post-production

100 targeted screenings of the film for the 
trans community

Website that acts as a database for gender 
affirmative surgery

Sustained social media campaign for 
awareness

Develop study materials and awareness kits to 
accompany screenings of films 

Impact Producer
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CASE STUDY:  
AN INSIGNIFICANT MAN

‘An Insignificant Man’ chronicles a most outrageous 
political debut in the largest democracy in the 
world. Set against the backdrop of anti-corruption 
protests throughout India in 2012, a new political 
party emerges: the Common Man’s party (also 
referred to as the “AAP”). At the helm is Arvind 
Kejriwal, one of the most polarising men in India 
today. The film follows their entry onto the scene 
as they shake up Indian politics and graft against 
the country’s oldest and most powerful two 
political establishments, wielding basic public 
issues like water and electricity. 

Capturing moments of triumph and despair,  
‘An Insignificant Man’ is a moving cinematic 
journey by directors Khushboo Ranka and Vinay 
Shukla through the narrow lanes of Delhi’s slums 
to the closed corridors of political power. Despite 
a hostile political climate - especially towards 
documentary filmmakers - this film and its 
campaign show that even with very little funding 
(in fact, the smallest budget in the 2019 slate of 
films) and a small team – but with a strategic and 
well-executed plan (sprinkled with a bit of good 
fortune) – game changing impact is possible.
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Taking a ‘collective’ approach  
with young filmmakers

Engaging Indian influencers at  
an early stage

Bypassing traditional distributors

Accessing the foreign circuit  
via film festivals

Securing support for legal strategy

A deliberately iterative release strategy to 
leverage the film’s momentum

Successful crowdfunding and a community 
of co-owners

STRATEGY: IMPACT:

Sparked vital public debate 
internationally using matter of censorship

Galvanizing their backers with additional 
content for enhanced loyalty

Forged strategic partnerships with Doc 
Society, Sundance and IDA

A new legal precedent for political 
documentaries

The most watched documentary in India; 
more informed audiences

AN INSIGNIFICANT MAN: AN OVERVIEW OF THE FILM’S STRATEGIES AND IMPACTS
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HIGHLIGHTS

INCLUSIVE 
HOSPITALITY
The Good Pitch India event 
made every effort to ensure 
that its attendees were both 
comfortable and felt safe. 
Three special hospitality 
provisions from the Good 
Pitch 2020 event stand out:

Only healthy, vegetarian cuisine cuisine options were offered  
to include all sensibilities through all days of the program. 

Accessibility ramps were installed and an ambulance was 
kept on standby in case of any medical emergencies for our 
octogenarian and disabled guests.

A gender-neutral washroom at the event venue was made available 
to accommodate our trans guests. It was a remarkable first for  
a venue like NCPA, which has never before made such a provision.  
It made this exception for this event on GPI’s insistence.
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NO. OF PANELISTS
Every selected filmmaker/ filmmaking 
team is given a table of 8 panelists 
to pitch their film to. The panel 
comprises a cross section of 
changemakers from civil society. 
This year, there were a total of 48 
panelists for the 6 chosen projects. 

48 PANELISTS
6 CHOSEN PROJECTS

226 
PLEDGES

NUMBER OF  
PLEDGES MADE
The six film projects pitched at Good Pitch India 2020 garnered 
close to 226 pledges from the panelists and members of the 
audience. 

Detailed pledge dossiers were drawn out for each film 
documenting the pledgers, their pledges, and their organisational 
details. These dossiers were shared with filmmakers and the 
pledgers so that they may take the communication forward and set 
the promises in motion. Good Pitch also retains video recordings of 
the pitching sessions and transcripts of the pledgers for reference 
purposes. Further, the GPI team remains available to facilitate 
communication where needed. 
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EVENT DAY
VENUE & DATE
The brand guidelines for Good Pitch franchisees and 
partners necessitate that a Good Pitch India be held in an 
amphitheater setting. Mumbai has only one (mid-sized) 
venue – the Experimental Theatre in NCPA (National 
Centre for the Performing Arts) – that fits the specification 
of the international venue directive; and hence as with the 
second national edition, the third edition of Good Pitch 
India was also held at the same venue on March 4, 2020. 

83.3% 300 250 180 05
 
Attendance 
Ratio

 
Confirmed 
RSVPs

 
 
Attendees

 
 
Organisations

 
 
Countries

NO. OF ATTENDEES
The event saw a remarkable 83.3% attendance ratio, where out 
of 300 confirmed RSVPs, 250 people from 180 organisations 
from 5 countries attended the event.
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IMPACT 
OF EVENT

OLD PARTNERSHIPS 
STRENGTHENED
There are several organisations 
that have continued to share the 
Good Pitch vision with us since 
our last edition in 2018 and even 
before that. Partners and allies who 
continued to support us for the 
third edition of Good Pitch India 
included: 

FORD FOUNDATION

SUNDANCE INSTITUTE

ARAMBHAN GROUP

PRESIDENT, MUMBAI - 

IHCL SeleQtions

COOLAB

GREY INDIA, 
MUMBAI

WHISTLING WOODS 

INTERNATIONAL

CAMERACORP

LIGHTCRAFT 

AWARENESS CREATED AMONG DOCUMENTARY  
COMMUNITY AND SOCIAL SECTOR
By its fourth edition (three national, one local), Good Pitch has 
become a fairly recognisable forum in the documentary circuit and 
arts-intersecting social sector. Organisations within the social sector 
that have been focussed only on grassroots work are also opening 
up to the possibility of using the medium of visual storytelling to 
accelerate results. With each consecutive edition, we push for newer 
forms of collaboration, thereby opening up new industries, networks 
and professional circuits. Inviting mainstream journalists to the 
event has also ensured that there is a greater awareness and a wider 
dissemination about the forum across civil society.
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NEW ALLIANCES 
FORGED
In addition to inspired 
additions via older 
associations of previous 
editions, there were 
fresh outreach efforts in 
the program cycle. As a 
result, the third edition 
of Good Pitch India saw 
many new organisations 
step up as partners, 
supporters and allies. 
Among these were:

KRISHNAKRITI 
FOUNDATION 

JAMUURA 

THE STORIES OF 
CHANGE 

VIKALP 
BENGALURU 

1GEN 

PUBLIC SERVICE 
BROADCASTING 
TRUST (PSBT) 

SRI AUROBINDO 
COLLEGE OF 
ARTS AND 
COMMUNICATION 
(STUDENTS AND 
ALUMNI)

SRISHTI INSTITUTE 
OF ART, DESIGN 
AND TECHNOLOGY  
(STUDENTS AND 
ALUMNI)

FILMMAKER 
GAUTAM SONTI’S 
NETWORK

INDIA FOUNDATION 
FOR THE ARTS  

FOSTERING THE EMERGENT FIELD OF IMPACT PRODUCTION 
The field of impact production in media is still new and Good Pitch is among the few forums 
driving it. The Indian Documentary Foundation has formerly created properties like Trigger 
Pitch, which were aimed at catalysing impact, and been the impact producer for a couple  
of projects.

Since the Foundation started hosting Good Pitch in India, it has consistently worked towards 
strengthening and realising impact goals of its film projects. From training its Outreach 
Directors in impact work, recognising the work of existing Impact Producers, and encouraging 
promising young talent to consider a career in Impact Production, IDF has been a flagbearer 
of the emergent field of Impact Production. It has created an awareness of this niche of work 
among the documentary community, with more and more people showing curiosity and avid 
interest in pursuing it.

48



PLASTIC FREE & 
CARBON NEUTRAL
Good Pitch India was a plastic-free and 
environment-friendly event, and as such all 
printed materials were chosen accordingly. 
 
We have also committed to be a carbon  
neutral event as far as possible. 

The Nilgiri Land Stewardship Foundation has pledged 
to plant 150 indigenous trees* to sequester 
an emission of 35.57 tons of carbon that was 
generated during the course of the event, over a period 
of five years.

*Forests in a subtropical region sequesters about 7.5 tons of     
  carbon per 150 trees per year.
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TESTIMONIALS
For me, Good Pitch India was an 
eye opener. As the impact producer 
for Coral Woman, one of the six 
shortlisted films on this forum, I 
was fortunate I could experience 
the process first hand. It involved 
grooming the filmmakers and 
equipping them with customised 
pitches, ensuring a curated set of 
invitees to champion the causes, 
and an efficiently-run program that 
transforms into a passionate forum 
as the pitches get underway. It was 
a transformative experience. Thank 
you, Good Pitch India! 
 
Anupama Mandloi,  
Impact Producer, Coral Woman

I remember staring at Good Pitch India’s call 
for impact films and with a documentary 
film which just got completed, I wondered 
if it had any purpose at such a platform? 
The introduction session and the Good 
Pitch event opened a whole new area of 
possibilities to use a film for impact. We met 
like-minded people and the conversations 
that followed, opened up new ideas and 
partnership which we are taking forward. As 
a filmmaker, I believed the life/purpose of 
a film ends with screenings and some film 
festivals but Good Pitch redefined it as just 
the beginning of a creative and impactful 
journey. 
 
Priya Thuvassery,  
Director, Coral Woman

Good Pitch India provided me with the 
vocabulary to communicate what I do 
on films as a driver of social impact and 
cultural change. Bringing together the 
holistic congruence of fantastic mentors, 
a stimulating peer group and an 
encouraging platform, Good Pitch is the 
best thing to happen to documentary 
films in India. 
 
Naomi Shah,  
Impact Producer, Piano Fingers

It was a wonderful and heart-warming 
experience to interact with a team 
who were so committed to planning, 
formulating and honing one’s film pitch 
to a level that would garner support and 
impact and help create a network one 
could count on for the rest of the film’s 
journey. Thank you, Good Pitch India! 
 
Sumira Roy,  
Director, Exit
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This is my first time at Good Pitch and I am finding it absolutely 
fascinating. Thank you so much to the entire team of Good 
Pitch for putting together something so amazing as this. This 
is really the need of the hour and we need more and more 
such initiatives to come up. So that we get to know about like-
minded people who are doing such great stuff. 
 
Debapriya Dutt, Senior Manager Outreach, Earth Day Network  

This is my fourth Good Pitch and I have never seen it on this 
grand a scale before.The kind of the discipline with which the 
forum is run is amazing. I just love the overall energy, when 
I’m in the room. I feel like this is like my tribe, my community 
of storytellers who have the resources or the skills to amplify 
the relevant stories. I think I basically come to Good Pitch for 
inspiration. 
 
Paul Singh, Co-Founder, 1Gen

Good Pitch is an effective platform for documentary filmmakers 
to present meaningful films before a knowledgeable and 
resourceful audience. It gives importance to the impact value 
of films and helps to position them socio-politically to different 
groups of populations as a tool for change! 
 
Ranu Ghosh, Director, Dare To Dream
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I love the format. It is very new to me and I find it very creative. The energy’s great and I love that the whole 
community can pitch in to make things happen in real time. The issues being focused on are really important ones, 
and some of them have universal relevance. You go to a lot of conferences and you hear about change-making 
all the time but nothing really changes. But Good Pitch India is a lot more involved, more real time and very very 
diverse. For me, it has been a really productive, learning experience. 
 
Sairee Chahal, Founder and CEO, SHEROES    

I belong from the trans community... and run an organisation where we try to promote trans-entrepreneurship within 
the community and its various sub-sects. This is my first time at a Good Pitch India event and I am familiar with only 
a few faces, but still I am really very comfortable here, which is rare with mainstream events. 
 
Simran Shaikh, Co-Founder, Rajmala Welfare Society- India’s Diverse Chamber

I think cinema is a reflection of society, society is a reflection of cinema and Good Pitch holds a mirror to both of 
them. I think that it’s incredibly important to get these, get these films out there and to do something meaningful 
out of them. ...I also really like the fact that you have done away with plastic for those badges. It looks like a very 
small step, but it’s such a huge initiative to just do away with the plastic. There are no plastic smiles either! Everyone 
here is genuine and wants to contribute to good documentary cinema and good causes. 
 
Harish Iyer, Queer Rights Activist and Co-founder, Jimme Foundation 
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GOOD PITCH INDIA 
2020 TEAM

GOOD PITCH  
INDIA 2020 TEAM

CONSULTANTS

INTERNS

JAAVED JAAFERI 
Co-Founder 

VIKAS SIVARAMAN  
Event Artistic Director

PRATIK PATWARI

SANYAM DEVRAJ 
VARUN

ANISH SHIVANAND 
CHODANKAR

SHUBH PARAG 
DESAI

SONIA PAREKH 
Impact Director

AVANTIKA SIVARAMAN 
Data Analyst

SHRUTI SENGUPTA 
Project Manager

AMIT ANAND 
Production Executive

SOPHY VSIVARAMAN 
Co-Founder and CEO

VISHANTH KUMAR 
Technical Director

RICHA VASHISTA 
Impact Director

URMI CHANDA 
Program Supervisor

SUYOG GAVAS 
Accounts Head

KITU GIDWANI 
Moderator

VIJAY BENEGAL  
Sound Director

ANITA ANAND 
Production Head

DEVIKA SAKHADEO 
Project Assistant

SAANIYA 
PURSHOTTAM 
JADHAV

PRIYANSHI 
PRADIPKUMAR 
SAVANI

MALAVIKA JAYARAM

AALIND MATHUR

LIPIKA 
CHATTERJEE

JAI LOHIA
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INDIAN DOCUMENTARY FOUNDATION 

122, Kartik Complex, Link Road,  
Opp. Lakshmi industries, 
Andheri West, Mumbai - 53 

https://www.instagram.com/goodpitchindia/ 

https://www.facebook.com/goodpitchindia 

https://twitter.com/GoodPitchIndia


